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Abstract. This article examines the development of market analysis skills in

English for economics students. It highlights the dual challenge of mastering analytical
frameworks while communicating insights clearly and persuasively in English. The study
emphasizes the importance of technical vocabulary, structured frameworks such as
PESTEL and SWOT, and the rhetorical presentation of data. Pedagogical methods
including real-time market monitoring, competitive benchmarking simulations, and the
integration of digital tools and Al are explored as strategies to enhance both linguistic
and analytical competence. The article concludes that proficiency in English market
analysis equips students with a competitive advantage in international finance,
consulting, and trade.

Keywords: market analysis, English for Economics, strategic frameworks,
PESTEL, SWOT, professional communication, data interpretation, financial literacy,
ESP, analytical skills

Annotatsiya: Ushbu maqolada iqtisodiyot yo‘nalishi talabalari uchun ingliz tilida
bozor tahlili ko‘nikmalarini rivojlantirish masalasi ko‘rib chigiladi. Maqolada talabalar
oldidagi ikki tomonlama vazifa — tahliliy ramkalarni o‘zlashtirish va natijalarni ingliz
tilida aniq va ishontiruvchi tarzda ifodalashning ahamiyati ta’kidlanadi. Texnik lug‘at,
PESTEL va SWOT kabi tuzilgan strategik ramkalar hamda ma’lumotlarni isbotli tarzda
tagdim etish muhimligi ko‘rsatib o‘tiladi. Real vaqtda bozor monitoringi, raqobatni tahlil
qilish simulyatsiyalari va ragamli vositalar hamda sun’iy intellekt integratsiyasi kabi
pedagogik metodlar o‘rganiladi. Xulosa qilib aytganda, ingliz tilida bozor tahlilini
mukammal o‘zlashtirish talabalarni xalgaro moliya, konsalting va savdo sohalarida
ragobatbardosh giladi.

Kalit so‘zlar: bozor tahlili, igtisodiyot uchun ingliz tili, strategik ramkalar, PESTEL,
SWOT, professional kommunikatsiya, ma’lumotlarni talgqin qilish, moliyaviy
savodxonlik, ESP, tahliliy ko‘nikmalar

AHHoTauusa: B naHHOI cTaThe paccMaTpuUBaeTCsl pa3BUTHE HABBIKOB aHANM3a PhIHKA Ha
AHTJIMHACKOM SI3BIKE y CTYICHTOB DKOHOMUYECKUX crienuanbHocTei. Ocoboe BHUMaHUE
yIESETCS IBOMHOM 3a/1aue: OBJIAJICHUE aHATMTUICCKUMU CTPYKTYpaMU U YMEHHUE YETKO
U yOeIUTEIIbHO U3JIaraTh pe3yIbTaThl HA aHTIIMHCKOM s3bIKe. [loguepkuBaeTcs BAXKHOCTh
npodecCuOHANBHON JIEKCUKH, CTPYKTYpUPOBAaHHBIX paMok, Takux kak PESTEL wu
SWOT, a takxe pUTOPUKUA NpPEACTABICHHUS NaHHBIX. McclenyroTcs Mmeaarornyeckue
METOJIbI, BKJIOYas MOHUTOPUHT pBIHKA B pPEaJTbHOM BPEMCHH, CHMYJISIUU
CPaBHUTEIILHOTO aHallM3a KOHKYPEHTOB M HHTETPaldi0 MU(POBBIX HHCTPYMEHTOB U
UCKYCCTBEHHOTO HWHTEJUIEKTa JUIS TIOBBIMICHUS AQHAIUTUYECKOM H  S3BIKOBOU
KOMIIETEHTHOCTH. JleaeTcst BBIBOJ O TOM, UTO BJIQJICHUE aHTJIMACKUM SI3BIKOM B 00JIACTH
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aHajau3a pbIHKA JA€T CTYAEHTAM KOHKYPEHTHOE NPEHMYIIECTBO B MEKIYyHApPOIHON
(1HAaHCOBOW, KOHCAJITUHTOBOM U TOPTOBOM €S TEIHHOCTH.

KiarueBble cjioBa: aHaim3 PBIHKA, AHTJIMMUCKUN A 3KOHOMHUKH, CTPATCIrHYCCKUC
pamku, PESTEL, SWOT, npodeccnonanbHasi KOMMyHHUKAIHS, HHTEPIPETAIHS TaHHBIX,
¢uHancoBas rpaMOTHOCTh, ESP, aHanmuTH4eckne HaBBIKH

In today’s interconnected global economy, market analysis has become a central skill
for any economist aiming to participate effectively in international finance, consulting, or
trade. Understanding market trends, interpreting data, and anticipating shifts in consumer
behavior or competitive landscapes are essential for informed decision-making. However,
the ability to analyze a market is insufficient without the capacity to communicate
insights clearly, persuasively, and professionally in English. For economics students, this
dual challenge—mastering analytical tools while developing linguistic precision—is
critical. A student who can identify market patterns but cannot articulate their
implications in English risks being invisible in the international business community.

Market analysis combines quantitative and qualitative skills. Students must process
financial reports, identify correlations, and interpret complex datasets while constructing
coherent narratives that guide strategic decisions. The modern analyst must not only
perform calculations but also translate these results into structured, forward-looking
English that conveys both understanding and judgment. Without this communicative
competence, even the most accurate analyses may fail to influence decision-makers or
stakeholders.

The development of market analysis skills in English rests on three pillars: mastery of
technical vocabulary, understanding and application of strategic frameworks, and the
ability to craft persuasive and contextually appropriate communication. These pillars are
mutually reinforcing. Technical vocabulary enables precision; frameworks provide
cognitive structure; and persuasive communication ensures that insights are understood
and valued by an international audience.

In a globalized economy, economists are expected to function as both data interpreters
and storytellers. Market analysis is more than trend identification or metric calculation; it
is the art of constructing a narrative from data. This requires synthesizing multiple
sources of information and conveying their significance in English. Students must learn
to present conclusions supported by evidence, linking data points to broader market
implications.

The dual mandate of modern economics students is thus analytical and communicative.
They must master tools such as regression analysis, elasticity calculations, Porter’s Five
Forces, and scenario planning while simultaneously adopting the professional tone of an
English-language analyst. This dual competence ensures that analyses are actionable,
understandable, and credible. Integrating these skills within English for Specific Purposes
(ESP) curricula fosters both analytical reasoning and the professional use of English,
enabling students to operate effectively in international contexts.

Professional market analysis requires a specialized register of English—objective,
precise, and forward-looking. Common verbs like “go up” or “go down” are inadequate
for professional reports. Students must expand their vocabulary to describe nuanced
market movements: upward trends include surge, rally, peak, appreciate, and escalate;
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downward trends include plummet, slump, contract, depreciate, and bottom out; stability
is expressed as plateau, stabilize, or remain stagnant. Beyond descriptive vocabulary,
analysts must master hedging and speculative language. Because market forecasts are
inherently uncertain, analysts use qualifiers such as “It is highly probable that...,” “The
data suggests a correlation...,” and “Pending regulatory approval, the market is poised
to....” These linguistic tools allow students to present insights with caution, preventing
overconfidence and misinterpretation.

Structured analytical frameworks act as cognitive maps, guiding both reasoning and
communication. They help students organize information systematically and produce
coherent, professional reports in English. PESTEL (Political, Economic, Social,
Technological, Environmental, Legal) is widely used to analyze macro-environmental
factors. Students categorize external influences, evaluate their impact, and link them
using complex sentence structures. For instance, “Given the recent legislative shifts, the
barriers to entry have significantly heightened.” Similarly, SWOT (Strengths,
Weaknesses, Opportunities, Threats) bridges internal assessments with external
environmental factors. Language use varies by temporal focus: strengths and weaknesses
are described in the present tense, while opportunities and threats are expressed in the
future tense. Using these frameworks, students practice articulating insights clearly,
linking internal capabilities to external opportunities or threats, and justifying strategic
recommendations in English.

Charts, graphs, and tables are standard tools in market analysis. Students must learn to
move beyond mere description toward insightful commentary. For example, a simple
description such as “Smartphone sales increased by 10%” is insufficient. An analysis
would explain, “The 10% uptick in smartphone sales reflects a shift in consumer
preference toward mobile-first commerce, signaling a potential decline in desktop-based
retail.” Teaching students to connect statistical trends to broader market narratives
cultivates the ability to produce meaningful reports. English phrases for interpretation,
cause-effect relationships, and forecasting are emphasized to reinforce both linguistic
precision and analytical depth.

Pedagogical methods are essential for bridging classroom learning and professional
practice. In Real-Time Market Monitor projects, students track sectors such as renewable
energy, telecommunications, or e-commerce using English-language sources over a
semester. They compile comprehensive “Market Outlook™ reports, building lexical
resources, professional terminology, and analytical skills. Competitive benchmarking
simulations require groups to compare rival companies and present findings in simulated
boardroom environments. Presentations and Q&A sessions develop oral fluency,
persuasive skills, and the ability to defend analyses under scrutiny. These simulations
integrate both technical and communicative skills, preparing students for real-world
professional interactions.

The rise of Al, big data, and digital dashboards has transformed market research.
Students must learn “prompt engineering” in English to extract relevant insights, evaluate
outputs critically, and detect logical inconsistencies in Al-generated reports. Mastery of
Al tools requires interdisciplinary competence in language, economics, and data
analytics, emphasizing both precision and critical thinking.
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Developing strategic intelligence also involves shaping the professional identity of an
analyst. Experiential learning, simulations, and iterative feedback cultivate cognitive
flexibility, self-confidence, and strategic reasoning. Students transition from passive
learners to active contributors capable of interpreting data and articulating insights in
English, fostering both competence and credibility.

Mastering market analysis skills in English transforms economics students into
globally competitive professionals. Precision in terminology, systematic use of
frameworks such as PESTEL and SWOT, and the ability to interpret and narrate data
allow students to participate effectively in international finance, consulting, and trade.
The combination of analytical rigor, linguistic precision, and persuasive communication
ensures that graduates can navigate complex markets and influence strategic decisions.
By integrating technical knowledge, structured reasoning, and professional English,
educators prepare the next generation of economists to lead in an increasingly
interconnected and competitive global economy.
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